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A National Campaign to Improve Poor Medication Adherence
America’s ‘Other’ Drug Problem

The Problem: Poor Medication Adherence

Nearly three out of four Americans report that they do not y ’, :
always take their medications as directed.” The failure to Drflgs don’t Worl’( n
take medications as instructed isn’t just an individual’s patients who don’t take
problem; it impacts all of us — as patients, caregivers, them!”

employers, health care practitioners, researchers, and tax
payers. Nonadherence costs dollars and lives:
e One in three never fill their prescriptions®*
e Between 1/3 and 2/3 of medication-related hospital admissions are linked to poor
adherence*
e Total costs for nonadherence amount to at least $300 billion a year>®

-Former U.S. Surgeon General C.
Everett Koop

Non Adherence and Chronic Conditions. With 45% (133 million) of Americans affected by at
least one chronic condition, and 75% of health care spending going towards care of those with
chronic conditions, the time to act is now.” For common chronic conditions such as diabetes
and hypertension, which disproportionately affect minorities, proper adherence averages only
50-65 percent.®®

The Solution: A National Adherence Education Campaign

The National Consumers League (NCL) is developing and leading the campaign, with planning
funds from the U.S. Agency for Healthcare Research and Quality (AHRQ). Building on
extensive research and lessons learned from earlier adherence promotion efforts, NCL is
coordinating and developing a multi-faceted, multi-year campaign to improve patient adherence.
More than 100 diverse stakeholders have come to consensus on a campaign plan.

The campaign will:

e improve adherence by raising awareness of the problem
through public education and a coordinated national
communications campaign

¢ involve diverse public and private stakeholders, whose
efforts NCL will help coordinate and harmonize with the
campaign

¢ focus special attention on those suffering from serious
chronic conditions

e encourage health care practitioners to communicate the
importance of medication adherence to their patients and
to support their efforts to improve adherence

Because poor adherence is so persistent a problem, only a comprehensive solution involving
support for patients as they attempt to manage their medications, as well as coordinated action
from health care practitioners, researchers, and policy makers has a good chance to
succeed.'®"1?



What the Campaign Can Do for Your Organization
Adherence yields many benefits, as does joining our national campaign:
o Enhance patient safety, and improve our health care system at large
e Ensure a healthier and more productive workforce
Build relationships within other sectors to inform your strategic plan and develop
alliances
e Strengthen your reputation for good corporate citizenship through low-risk, high-gain
collaboration in a public-private partnership led by a respected consumer advocacy
organization
¢ Access to messages and themes developed

The Campaign: Get Involved

Become an Official Partner of the Campaign. NCL is now seeking formal commitment from
stakeholders to become Campaign Partners, as the campaign transitions into a phase of
implementation. We ask that Partners support the campaign in a variety of ways, which may
include:

Providing Financial Support. NCL needs a minimum of several million dollars to fund the first
three years of the campaign, and the campaign’s success will require a diverse set of
stakeholders and campaign funders.

Providing In-kind Support. This campaign will also succeed through generous in-kind
donations of research, tools of communication, and other resources.

Participating in Working Groups. NCL invites ongoing participation in the campaign working
groups, which address and explore campaign evaluation, and outreach to health care
practitioners and to chronic condition communities.

For more information and to get involved, please contact:
Larry Bostian, VP for Development, (202) 207-2826 // larryb@nclnet.org
Rebecca Burkholder, VP for Health Policy, (202) 207-2822 // rebeccab@nclnet.org

www.nclnet.org/adherence
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